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Marketing Priorities
Creative Content
Retarget Your Customers
Digital Resources
Rework the Kitchen
|Ideas from a Chef
Success Stories

Questions
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https://buildfire.com/restaurant-marketing-ideas/

Prioritize:

* Be positive and address new concerns
 Communicate how your business is BETTER
oo * Showecase any pivots, show creativity and innovation

~ * Build consumer confidence
* Maintain a well-trained, well prepared staff

* Prioritize Safe. Clean. Ready. Campaign
(visitsedona.com/safe-clean-ready/)

* Showcase new initiatives, protocols, products and services
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https://buildfire.com/25-restaurant-marketing-ideas/

Authenticity —
Telling your new
story, better

Approachability —
Raw, real photos and
video

Adaptability — Pivots
and changes to your
menu and services
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Creative Content

Aval * High quality images

.. * Mouth-watering text

v e Safety guidelines and

COVID Safe language

* Update across platforms

* Visual connection
SBA
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Retailers strategically The Beacons connect to It sends a signal to The retailer can provide the
place beacons around a customer’s Bluetooth the phone and the customer with a wealth

their store. enabled smartphone app. app is opened. of information,
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https://medium.com/@the_manifest/a-beginners-guide-to-beacon-marketing-in-2018-15ac361d4226

Retarget Your Customers
GEOTARGETING

You
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https://www.gtma.agency/blog/upgrade-your-apartment-communitys-ppc-campaign-geotargeting/

QR Code Benefits:

* Touchless Ordering

* Touchless Payments

* Enables Retargeting

* Manage Customer
Data

Near Field Communication (NFC)
System Benefits:

Stickers on order

Program the tag to push to a
coupon or checkout area
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POS System Benefits:

* Push Notifications

* Email Communication

* SMS Text Messaging

*  Promotions,
Coupons, Discounts
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Click to add text

A more
personalized
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Personalized
Social Posts

New Banners

Consistent
messaging

Digital Menu
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Rework the Kitchen
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Photo Credit: Hans Gutknecht, Los Angeles Daily

* BOGOs
e Cook with the Chef via Zoom

 Meal in a Box for pick-up or
delivery

* Qutdoor Dining
e Space Reuse or Space Share
* Ghost Kitchens

« BOPUS (Buy online, pick up
in store)
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Questions
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